The Cost Curve.

|/
- “=  Project cost will vary
based on five key factors: $10K+

: Advanced
Value, bUdget, q ua | |ty, » Very valuable, high profile, important!
13 3 * Higher budget

SCa |e, a nd eXtraS- More valuable than « Excellent quality, very important
average, but not * Larger in size, more to it
quite enough budget * More extras, more work, more changes
as a high end, * $20K+ price range example
advanced solution. » A LOT OF WORK

» MORE EDITS

$5K+

Standard

* Valuable, reasonable exposure
» Average/medium budget
* Good quality, important

$2.5K+ * Average, medium in size
* A few extras to help it work well
$1K+/- * $5K price range example . ;
I\_/alluable—bﬁt spelnd a » AVERAGE AMOUNT OF WORK Value: Overall importance _
B . g)tjdegr:tog?etcearlllgtow » STANDARD EDITS Budget: How much money to invest

asic enough budget for a Quality: How much effort to invest
* Not very valuable or important middle solution. Scale: How big it is
* Low budget . - .
« Nothing fancy (simple quality) Extras: Additional work required
* Small project
* Not many extras
* $500-$1K price range example . ) . .
» LESS WORK So a project’s cost is relative to
» FEW EDITS .

the overall solution value, and

what you’re willing to /invest in it.



Pricing worksheet.

Project cost will vary based on five key factors.

Value: Overall importance

Determine if the project is very important, high level, high exposure— or if it’s not important at all. Just a simple
project that isn’t worthy of a large investment in time or cost.

Budget: How much money to invest

Every project requires a certain amount of time and money to create. Important ones take more time/cost, and less
important projects take less time/cost. Try to determine roughly what you think you’d like to invest in the project.
Remember that the money is used for creative time and talent, graphic design time, image and artwork creation,
royalties and rights, sound, and more...

Quality: How much effort to invest

As with anything, you get out what effort you put in. If it’s not very important, you don’t need to invest much effort in
it. But if it IS important, then you really want the right effort invested for a successful outcome. Things like rounds of
edits, time spent on design, additional versions, and quality level of talent are all important here...

Scale: How big it is

Is it going to be a big project or a simple, small project? Not just the literal ‘dimension size’ of the piece, but the size
of the entire job— time spent, required team members, all the pieces, how long the pages are, how many components,
etc... Look at the big list of all the project pieces when it’s imagined complete, and ask— is this a BIG or small project?

Extras: Additional work required

Will the project require additional revisions and rounds of edits to perfect it— or none more than a simple, standard
set of 3 rounds of simple edits? Consider also all the other add-ons, such as additional pages and artwork, SEO and
analytics, photography, sound, music/scores, printing, and additional talents/third party vendors...
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The Animation Cost Curve.

$25K-$50K-

Animation can range from $10K+/—
simple to advanced. Advanced

Here is a general range « Custom short film, 5 10 min.+
. . . * Highly developed animation
fOI’ anl mat|on Creat|on- « 2 - 4 minutes, 6-9 scenes * More elaborate and high scale
* More developed animation * Stronger impact on graphics
« Custom motion pieces » Custom storyboards/artwork
$5 K+/ « Sound effects « More sound effects
« Heavier transitions + Custom voice overs
 Sound/score choices » Additional edits on certain scenes

» Standard storyboards/artwork
* Additional edits on certain scenes

Average

$ 2 5 O O + / - Standard animation project...
¢ 1.5 - 3 minutes average
$1200+/_ * Around 6 scenes

e Each scene with 3-6 chunks of data average
 Storyboard/artwork in form of standard stacked infographic first
e (therefore— a free infographic!)

« Under a minute » Potential sound/score added

* Around 3 scenes

S hort » Based on simple infographic
creation first, then creating

* Simple, under 30 seconds animated version

» Basic graphics and text

* Based on a single set of content

B d i | hi i first... H H
R R Animations can range anywhere
from around $1200 to $25K+
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The Infographic Cost Curve.

$10K-

There are a lot of variations $5 K./
with infographics (I1G).
Here is a general range for
infographic creation.

Advanced

* 10-20 page+ info-document

* Lots of graphics

* Interactivity added « Lots of text

* 8-12 page info-document * More Interactivity options

* More graphical, custom « 2-3 edit rounds

* More text « Possible variations of the same graphic
» 2-3 edit rounds

¢ Quality, high res vector or pdf

$1500+/

Standard IG

Your average stacked, tall IG

$1000-/- |
» 4-8 sections stacked
$5 O O+/_ * More text

* Requires content/text work
¢ Much more graphic, colorful
e Could be also a simple 3-6 page document

* More developed graphic ¢ 2-3 edit rounds
* More detailed graphics « Quality, high res vector or pdf
H H « More text pieces

BaSIC g raphlc * 2-3 sections stacked

« Simple, single stage graphic + 1-2 edit rounds

« Not many text pieces * Quality, high res vector

¢ Quality, high res vector

¢ 1-2 edit d H

edit rounds Infographics can range anywhere

from around $500 to $10K+
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The Website Cost Curve.

$25K-$50K.

There are a lot of variables with $15K-/-
web design. Here is a general
range for website creation.

(see also the Initial Website Questionnaire)

Advanced

Wow! Coolest I've seen..

* 6-24+ pages

* Fully responsive design

* Much more graphical

* Full content support

* Full domain/hosting support
* Full SEO

* CMS or Standard html

* More branding support

Intermediate * Multiple forms

More branding support

* Moderate analytics

* More content work

» Additional revision cycles
* More time required

$1OK+/-

Some cool bells and whistles * Advanced analytics
* Marketing, and social media graphics
* 3-12 pages » eCommerce
* Mostly responsive design « Advanced analytics
* More graphical « Security inclusion
$5 K+/_ * More content support « Much more detail...
+ Some domain/hosting support (see advanced website checklist)

* Moderate SEO
* CMS or Standard html

* 3-8 pages * Some branding support
. * Responsive design * Some forms
BaS|C « A bit more graphical « Basic analytics
Not bad! Pretty darned cool... * Some content support

* Domain/hosting support

» Simple, 3-6 pages roughly * Some SEO

* Some basic responsiveness * Possible CMS

* Basic design « Basic branding support i

oo of exieing pieces Websites can range anywhere

e Existing hosting/domain used from a rou nd $5K to $1 OOK+
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The Document Cost Curve.

$25K.

There is a wide range of document/
publication types that affect cost.
Here is a general range for
document creation.

Advanced

¢ Larger document— 24+ pages
* Most custom artwork
* Large document— 12-24 pages * Heaviest on text

¢ More custom artwork ¢ Most interactive features

¢ Heavier on text * Highly graphical, customized ebook
$5 K+/_ * More interactive features . Potent@al onI!ne version .

» Highly graphical, customized ebook ¢ Potential online asset landing page

* Highly developed white paper * More edit rounds (4-6)

* Potential epub version
¢ Standard edit rounds (2-3)

Standard

* Standard document— 8-16 pages (ebook, infodocument, epub, etc...)
* Moderate custom artwork
$1200+/_ * Heavy on text
* Interactive features
¢ Graphical, customized ebook
* More developed customized white paper

- Moderate white paper » Standard edit rounds (2-3)
. » Basic ebook with some interactivity
BaS|C * 6-8 pages average

¢ Small handful of custom graphics

* Standard white paper * Basic, few edit rounds (1-2)

* Basic 3-6 page brochure

 Light text/graphics H 7

e o) Documents/publications can range

anywhere from around $1200 to $25K+
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Get free creative advice to help you
create a successful project!

Contact me any time to help you figure out the ideal cost, the ideal project—
the ideal success! Free creative coaching. Always has been, always will be.

todd @mitchellcreativegroup.com, 508.494.8182.
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